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Quick Take for Thursday, Oct. 21, 2021
(National Live+3 Day Program Ratings)

ABC Emerges as Thursday’s No. 1 Entertainment Net Outright in Adults 18-49
‘Station 19’ Hits Best Performance Since Its Season Premiere

‘Grey’s Anatomy’ Ties as Thursday’s No. 1 Entertainment Series

‘Big Sky’ Matches Its Season High
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ABC Thursday Primetime (8:00-11:00 p.m. — 5.8 million and 0.9/6 in AD18-49):

Powered by its three-hour drama lineup, ABC emerged as Thursday’s No. 1 entertainment network
outright among Adults 18-49, moving out of a tie with NBC in the Live+tSame Day numbers to lead
by 13% in Live+3 Day (0.9/6 vs. 0.8/6). ABC ranked or tied as the night’s No. 1 entertainment network
for the 4 straight week in Adults 18-49.

“Station 19” (8:00-9:00 p.m. — 5.8 million and 0.9/6 in AD18-49):

“Station 19” grew week to week in both Total Viewers (+5% - 5.8 million vs. 5.5 million) and Adults
18-49 (+13% - 0.9/6 vs. 0.8/6) to deliver its best performance since its September season premiere —
since 9/30/21.

For the 3 week in a row, ABC’s “Station 19” ranked as the No. 1 entertainment series in the
Thursday 8 p.m. hour with Adults 18-49 (0.9/6), dominating CBS by 29% (0.7/5) and NBC by 50%
(0.6/4).

After three days of viewing across linear and digital platforms, “Station 19” averaged 6.9 million
Total Viewers and a 1.4 rating among Adults 18-49.



“Grey’s Anatomy” (9:00-10:01 p.m. — 5.9 million and 1.1/8 in AD18-49):

ABC’s “Grey’s Anatomy” was Thursday’s No. 1 entertainment show in Adults 18-49 (1.1/8), tying
NBC’s “Law & Order: SVU.” In fact, “Grey’s Anatomy” ranked or tied as the night’s No. 1
entertainment show for the 4" week running with Adults 18-49.

“Grey’s Anatomy” built over the prior week by 2% in Total Viewers (5.9 million vs. 5.8 million) and
held even week to week among Adults 18-49 (1.1/8).

With three days of multiplatform viewing, “Grey’s Anatomy” averaged 8.1 million Total Viewers
and a 2.3 rating among Adults 18-49.

“Big Sky” (10:01-11:00 p.m. — 5.6 million and 0.7/5 in AD18-49):

“Big Sky” improved week to week by 17% among Adults 18-49 (0.7/5) to match its season high and
by 4% in Total Viewers (5.6 million vs. 5.4 million) to draw its largest audience since its season
premiere — since 9/30/21.

After three days of cross-platform viewing, “Big Sky” averaged 6.6 million Total Viewers and a 1.0
rating among Adults 18-49.

Source: The Nielsen Company, National Live+3 Day Program Ratings and ABC Multiplatform+3 Day Ratings, 10/21/21.

*COPYRIGHT ©2021 American Broadcasting Companies, Inc. All photography is copyrighted material and is for editorial
use only. Images are not to be archived, altered, duplicated, resold, retransmitted or used for any other purposes without
written permission of ABC. Images are distributed to the press in order to publicize current programming. Any other usage
must be licensed. Photos posted for Web use must be at the low resolution of 72dpi, no larger than 2x3 in size.

Contact
Salima Merchant
salima.merchant@abc.com

-- ABC --



