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National Geographic Kids and Toyota Set New Record for
World’s “Largest Toilet-Paper-Roll Sculpture”

National Geographic Kids has officially claimed its 10thGUINNESS WORLD RECORDS title, with a
24-foot-tall rocket sculpture constructed from 20,241 toilet-paper-roll tubes! Partnering with Toyota
Highlander on the effort, Nat Geo Kids collected submissions from kids around the world this spring.
On May 31, the team formally unveiled the record-breaking structure in a ceremony at Nat Geo
headquarters in Washington, D.C. Guinness World Records adjudicator Jimmy Coggins and a team
of surveyors from VIKA Capitol assessed the structure and officially ruled it the “Largest Toilet-Paper-
Roll Sculpture” based on its gigantic volume of 12.919 cubic meters, or 456.23 cubic feet. The
project aimed to get kids and families excited about STEM, space and upcycling. “We thought that
building a giant sculpture of a rocket, using toilet-paper-roll tubes we usually just throw away, would
be a fun way to get conversations started about upcycling and space,” explained Rachel Buchholz,
VP and editor-in-chief of National Geographic Kids magazines and digital. “We were completely
blown away by the number of kids who participated and added their own creative art to the entries. It
was inspiring to see everyone’s contributions come together to form the colossal rocket!” Students
from the British International School of Washington, who had the opportunity to attend the unveiling
ceremony, were the largest single donor to the effort with nearly 800 rolls. YouTube personalities
Parry Gripp and Hank Green, former U.S. Children’s Poet Laureate J. Patrick Lewis and Major
League Soccer stars also contributed their toilet-paper-roll tubes. Sponsored by Toyota, Nat Geo
Kids also partnered on the project with Girls Who Code, The Mars Generation, DIY, National
Geographic Education, DreamUp, Life is Good and the California Science Center. Kids can visit the
Nat Geo Kids website to learn more about the record, build their own model rocket, take fun space
quizzes and explore more space-related content at natgeokids.com/launch-party. ##### NATIONAL
GEOGRAPHIC PARTNERS LLC National Geographic Partners LLC (NGP), a joint venture between
National Geographic and 21st Century Fox, is committed to bringing the world premium science,
adventure and exploration content across an unrivaled portfolio of media assets. NGP combines the
global National Geographic television channels (National Geographic Channel, Nat Geo WILD, Nat
Geo MUNDO, Nat Geo PEOPLE) with National Geographic’s media and consumer-oriented assets,
including National Geographic magazines; National Geographic studios; related digital and social
media platforms; books; maps; children’s media; and ancillary activities that include travel, global
experiences and events, archival sales, licensing and e-commerce businesses. Furthering knowledge
and understanding of our world has been the core purpose of National Geographic for 129 years, and
now we are committed to going deeper, pushing boundaries, going further for our consumers … and
reaching over 730 million people around the world in 172 countries and 43 languages every month as
we do it. NGP returns 27 percent of our proceeds to the nonprofit National Geographic Society to
fund work in the areas of science, exploration, conservation and education. For more information,
visit natgeotv.com or nationalgeographic.com, or find us
on Facebook, Twitter, Instagram, Google+, YouTube, LinkedIn and Pinterest. TOYOTA Toyota
(NYSE: TM), creator of the Prius and the Mirai fuel cell vehicle, is committed to advancing mobility
through our Toyota and Lexus brands. Over the past 60 years, we’ve produced more than 30 million
cars and trucks in North America, where we operate 14 manufacturing plants (10 in the U.S.) and
directly employ more than 44,000 people (more than 34,000 in the U.S.). Our 1,800 North American
dealerships (nearly 1,500 in the U.S.) sold almost 2.6 million cars and trucks (2.45 million in the U.S.)
in 2016 – and about 85 percent of all Toyota vehicles sold over the past 15 years are still on the road

http://kids.nationalgeographic.com/explore/contests/guinness-world-records/build-a-rocket/
http://kids.nationalgeographic.com/explore/contests/guinness-world-records/get-involved/
http://natgeotv.com/
http://nationalgeographic.com/
https://urldefense.proofpoint.com/v2/url?u=https-3A__www.facebook.com_natgeo_-3Ffref-3Dts&d=DwMF-g&c=uw6TLu4hwhHdiGJOgwcWD4AjKQx6zvFcGEsbfiY9-EI&r=1mwmDlfnhrM4OJR7_KZwY36zaAZAAaCm1YXwgAKYrhQ&m=OI8jfC2cfuVBnxAWuVgfBsyxCXtQ2CVsnTJeJGhos_w&s=a-aCecfH8YSWJSk1Vsiy6ndfgWj60-JYxVBnr4vFs1I&e=
https://urldefense.proofpoint.com/v2/url?u=http-3A__www.twitter.com_natgeochannel&d=DwMF-g&c=uw6TLu4hwhHdiGJOgwcWD4AjKQx6zvFcGEsbfiY9-EI&r=1mwmDlfnhrM4OJR7_KZwY36zaAZAAaCm1YXwgAKYrhQ&m=OI8jfC2cfuVBnxAWuVgfBsyxCXtQ2CVsnTJeJGhos_w&s=RWhStfeOWRwhJVbz2WzhBoFndYfKAw3GzWTbn6qeBC8&e=
https://urldefense.proofpoint.com/v2/url?u=http-3A__www.instagram.com_natgeochannel&d=DwMF-g&c=uw6TLu4hwhHdiGJOgwcWD4AjKQx6zvFcGEsbfiY9-EI&r=1mwmDlfnhrM4OJR7_KZwY36zaAZAAaCm1YXwgAKYrhQ&m=OI8jfC2cfuVBnxAWuVgfBsyxCXtQ2CVsnTJeJGhos_w&s=Byv89mTO7DrKe6p4TkCF4YinEL_TLGRR66dsiv-DWAU&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__plus.google.com_-2BNatGeo_posts&d=DwMF-g&c=uw6TLu4hwhHdiGJOgwcWD4AjKQx6zvFcGEsbfiY9-EI&r=1mwmDlfnhrM4OJR7_KZwY36zaAZAAaCm1YXwgAKYrhQ&m=OI8jfC2cfuVBnxAWuVgfBsyxCXtQ2CVsnTJeJGhos_w&s=UGFbfETFIqnp9vkNig93ylBPmekYDlfMUm0R8ws5KaQ&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__www.youtube.com_natgeo&d=DwMF-g&c=uw6TLu4hwhHdiGJOgwcWD4AjKQx6zvFcGEsbfiY9-EI&r=1mwmDlfnhrM4OJR7_KZwY36zaAZAAaCm1YXwgAKYrhQ&m=OI8jfC2cfuVBnxAWuVgfBsyxCXtQ2CVsnTJeJGhos_w&s=OXo5E7Ew-wbONlpydM1DlwKy9uT0EFnAWhfXm4-7hV0&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__www.linkedin.com_company_national-2Dgeographic-2Dsociety-3Ftrk-3Dtop-5Fnav-5Fhome&d=DwMF-g&c=uw6TLu4hwhHdiGJOgwcWD4AjKQx6zvFcGEsbfiY9-EI&r=1mwmDlfnhrM4OJR7_KZwY36zaAZAAaCm1YXwgAKYrhQ&m=OI8jfC2cfuVBnxAWuVgfBsyxCXtQ2CVsnTJeJGhos_w&s=D4dmNrYy5dJlP9ruO8JcC0MbD4jW8e5kwjXe-dUzv7Y&e=
https://urldefense.proofpoint.com/v2/url?u=https-3A__www.pinterest.com_nationalgeographic_&d=DwMF-g&c=uw6TLu4hwhHdiGJOgwcWD4AjKQx6zvFcGEsbfiY9-EI&r=1mwmDlfnhrM4OJR7_KZwY36zaAZAAaCm1YXwgAKYrhQ&m=OI8jfC2cfuVBnxAWuVgfBsyxCXtQ2CVsnTJeJGhos_w&s=1d2rokQwe_y7W3rA8imTS5e3Nll92uRsPmBfPVA3aHs&e=


today. Toyota partners with community, civic, academic, and governmental organizations to address
our society’s most pressing mobility challenges. We share company resources and extensive know-
how to support non-profits to help expand their ability to assist more people move more places. For
more information about Toyota, visit www.toyotanewsroom.com. MEDIA CONTACTS Caitlin
Holbrook National Geographic caitlin.holbrook@natgeo.com 202-912-6714 Kimberly Harms
Saatchi for Toyota kimberly.harms@saatchi.com 702-234-9517
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