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Season Finale of ABC’s ‘Abbott Elementary’  

Marks Series’ Strongest Telecast Since Early February 
 

ABC Sitcom Closes Sophomore Season With 7.0 Million Multiplatform Viewers 
 

‘Abbott Elementary’ Season Finale Gains Over 4 Million Total Viewers  

in Multiplatform Viewing 
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Series photos are available here. 
 

“Abbott Elementary” (7.0 million Total Viewers and 2.47 rating in AD18-49 in MP+7):  

After seven days of viewing across linear and streaming platforms, the season finale of ABC’s 

“Abbott Elementary” grew to 7.0 million Total Viewers and hit a 2.47 rating among Adults 18-49.  

 

“Abbott Elementary” closed out its sophomore season with its largest multiplatform audience (7.0 

million) and tied its highest-rated multiplatform telecast among Adults 18-49 (2.47 rating) since 

early February – since 2/8/23. The finale outdelivered the show’s season average by 4% in Total 

Viewers (7.0 million vs. 6.7 million) and by 5% among Adults 18-49 (2.47 rating vs. 2.36 rating). 

 

The season finale of “Abbott Elementary” gained an additional +4.2 million Total Viewers after 

seven days of multiplatform viewing (7.0 million vs. 2.8 million) and soared by +366% among Adults 

18-49 over its initial Live+Same Day rating (2.47 rating vs. 0.53 rating). 

 

This season, “Abbott Elementary” stands as ABC’s No. 1 series among Adults 18-49 (2.36 rating) 

after seven days multiplatform viewing. 

 

https://www.dgepress.com/abc/shows/


 
 
Source: The Nielsen Company, preliminary National Live+7 Day Program and ABC Multiplatform+7 Day data for 4/19/23. Season to 

date=9/22/22-4/16/23. 
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