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Ratings Report for Wednesday, Nov. 15, 2023 
National Live+3 Day Program Ratings / ABC Multiplatform+3 Day Ratings 
 

ABC’s ‘Celebrity Jeopardy!’ Builds to New Season Highs 
 

ABC’s ‘Celebrity Wheel of Fortune’ Grows to Its Biggest Audience This Season 
 

   
Disney/Eric McCandless, ABC/Christopher Willard* 

Series photos are available here. 
 

“Celebrity Jeopardy!” (4.83 million Total Viewers and 0.64 rating among AD18-49 in MP+3):  
ABC’s “Celebrity Jeopardy!” built for its 2nd straight telecast in Total Viewers (+9% - 4.66 million 
vs. 4.26 million) and jumped over its prior telecast by 22% among Adults 18-49 (0.56 rating vs. 0.46 
rating) to hit new season highs in both Nielsen measures. 
 
After three days of viewing on linear and streaming platforms, “Celebrity Jeopardy!” grew to 4.83 
million Total Viewers and a 0.64 rating among Adults 18-49 to score its strongest multiplatform 
telecast so far this season. 
 

 
 

https://www.dgepress.com/abc/shows/


 
“Celebrity Wheel of Fortune” (4.00 million Total Viewers and 0.45 rating among AD18-49 in MP+3):  
ABC’s “Celebrity Wheel of Fortune” grew for its 2nd consecutive telecast in Total Viewers (+7% - 
3.92 million vs. 3.65 million) to draw its biggest audience so far this season. The celebrity ABC game 
show also built for its 3rd straight original telecast in Adults 18-49 (+5% - 0.42 rating vs. 0.40 rating) 
to score its highest-rated episode since its September season premiere — since 9/27/23. 
 
After three days of viewing on linear and streaming platforms, “Celebrity Wheel of Fortune” grew to 
4.00 million Total Viewers to deliver its most-watched multiplatform telecast this season and a 0.45 
rating among Adults 18-49 to hit its highest-rated multiplatform telecast since its season opener — 
since 9/27/23. 
 

 
 
Source: The Nielsen Company, preliminary National Live+3 Day Program and ABC Multiplatform+3 Day data for 11/15/23. 
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use only. Images are not to be archived, altered, duplicated, resold, retransmitted or used for any other purposes without 
written permission of ABC. Images are distributed to the press in order to publicize current programming. Any other usage 
must be licensed.  
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